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Maximizing your profile
Your Facebook profile is the first thing that people see when they land on your 
page. This means you only have a few seconds to convert them into a follower.  
By maximizing your profile, you’re ensuring that the organic traffic you’re creating 
for your own brand is worth it! There’s a bit more to it than just posting content 
and engaging every now and then… Everything you do should have intent behind 
it and serve a purpose. Facebook Pages, Groups and Live Streams are what we 
like to call “The Big Three” for creating traffic and here are some of our top tips on 
how to maximize each of them.

Facebook Pages

What are the first things people see when they hit your page? Your cover photo, profile 
picture, and description. That is why it is essential to create a look that aligns with your 
brand. Ensure your cover photo and profile picture contain your brand’s logo and that 
your bio contains all the important information about your business. Adding a call to 
action over your cover photo will also boost engagement. By choosing a feature button 
of “Shop Now” and “Sign Up”, you’re encouraging consumers to click through and 
potentially increase sales.

Pin your posts! When you’re creating content and have a post that you think everyone 
should see, rather than it being buried in your feed, pin it to the top of your page.  
This means that if you have a great offer available, pin it to the top and everyone will  
see it. Only one post can be pinned at a time, so make it count and tell people what  
they want to hear.

HOT TIP: CREATE A STYLE GUIDE!

If you’re working across multiple platforms, a 
style guide will keep your profiles and posts 
consistent, effortless and most importantly, 
on brand! 
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Live streaming
Groups

Having a sense of community, or a face to the brand, is often a strategy that businesses 
use to create a brand personality and make consumers feel like they are a part of a 
family. People’s strongest responses are emotionally evoked. Creating a group for others 
to share images of their purchases, exchange styling ideas, or give advice on products 
is a great way to connect your community. It also gives exclusivity to those involved. 
You could release items early or give your group discounts for being loyal to your brand 
while giving other incentives to join and follow.

Live Stream

We are just going to come out and say it. The Facebook Live feature is not used enough 
by businesses! You can use it on your Facebook page or in your Group and is the perfect 
tool that allows you to connect in the moment to your audience. You can’t ask for a 
better way to build your community. Preparation is key when organizing a live, because 
well...there is no redo. You need to make it count. There is also the ability to collaborate 
and go live with someone else and have a conversation with them in real-time. You 
can also see who is joining you, so acknowledge them and say hello to make them feel 
welcome.

‘Content’ ABC / Ludio Studio © 2019
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All of the screens
As social media grows every single day, and new platforms emerge every other month, 
it is important to optimize your campaigns and posts for an omni-channel approach. It’s 
become common practice for users to see something on their phone and purchase or 
view it on a desktop after. By allowing the user to view content on all-sized screens in a 
user-friendly way, you’ll see a higher click-through rate and potentially sales. 

Facts:

It’s the little things, like making sure the text on your Facebook post shifts correctly to an 
Instagram post, that go a long way when consumers make purchase decisions. Ease of 
transition and availability on any device means the consumer can purchase, engage and 
be part of your brand faster, encouraging conversions.

Working across multiple channels of social media is also very common, so creating a 
campaign that can be viewed and optimized by as many channels as possible will be very 
beneficial to your business.

3.5 
billion 
people
have access to a  
smartphone

1.95 
billion 
people
can be reached by 
Facebook ads

3 hours 
and  
25 mins
average time spent 
on phone per day

3rd
Facebook is 
the third most 
visited website 
after Google and 
YouTube
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What the people want
A simple, “here’s my product, now buy it” approach, is not going to cut it these days. 
Consumer patterns are non-linear and are a bigger journey than many understand. They 
want options and different places to view a product before making a final decision.

If you were to buy a new pair of shoes, this is what the path would look like.

As much as we would like to believe there is, there’s no more 
point A to point B with the consumer journey. There are SO many more review platforms 
and consumer platforms to read through that can heavily affect the customer’s decision 
 to buy. Comments on social pages, reviews on YouTube and stories on Instagram, now 
make a bigger impact in the consumer journey.  

The cycle is becoming an ever changing place and being aware of what is growing your 
brand and then optimizing this is crucial.

Customer

Ad served to 
Customer

Customer views 
Facebook Page

Customer views 
desktop site for 

latest deals

Customer visits 
Instagram to review 
product and other 

consumer-generated 
content

Customer finds a 
better deal on a new 

ad after purchase 
and changes order

Customer tracks 
online order and 

interacts with 
customer service

ONLINE 
PURCHASE

IN-STORE 
PURCHASE

Customer on  
social media
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The Facebook fam
Let’s be honest here...one app is never enough. The Facebook family consists of various 
platforms to share, connect and make socializing and marketing more effective.

Facebook is a social 
networking site that 
allows users to share 
content such as images, 
videos, products, services 
and more. With a reach 
of 2.25 billion people, 
it really is the place to 
connect everyone.

Instagram is a  
free photo and video 
sharing app that lets 
users share instant 
content and tell stories 
that can be seen all over  
the world.

Audience Network 
allows you to extend 
campaigns further than 
Facebook and Instagram, 
to be seen on mobile 
apps, websites and more.

WhatsApp is a fast 
and simple messaging 
and free calls app. It 
gives users the ability 
to automate, sort and 
respond quickly to 
messages.

Messenger is the 
mobile and desktop app 
that can be linked to 
Facebook. You can send 
personalized messages 
or share videos, photos 
and GIFs at the click of a 
button.

Utilizing all these apps across devices will provide efficiency and strategy to your 
content. Having the ease of transferring between apps and platforms that provide great 
marketing tools, will only grow your campaigns and help your business succeed.
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Get creative 
Not only do the social platforms offer great tools for sharing, but also offer specific 
placements and formats for creative! Each platform has its own strengths and it’s 
important to know which placement works best for you. Feeds and stories can be 
designed according to your brand, to maximize the visual appeal and give viewers an 
eye-catching moment that will assist in converting sales for your brand. 

Creative Tips:

1. Use videos that are short and concise for people to look at on the go. Most people 
don’t have time to watch a 5-minute video – we’re talking 15-30 seconds.

2. For longer videos, make sure the video is edited well and isn’t in the same aspect the 
entire time to keep them engaged. We also recommend including text overlays or 
captions for those people who like to multi-task (aka. watch TV while scrolling). 

3. Stories have a world of options; polls, Q&A’s, fonts, colours, stickers and highlighters, 
you name it, it’s there. They are your friends. Use them! 

4. While carousel images may appear as multiple images, play with the slide across 
function to create one big landscape image and see if you can make your content that 
little bit funkier.


